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ABSTRACT 

The main purpose of the research was to describe the entrepreneurial intention in the students of the Professional 

School of Administration, UNAMBA, 2019. Where the methodology used was of a basic type, quantitative approach, 

descriptive level and non-experimental cross-sectional design. The research relied on the survey as a technique and 

instrument, the questionnaire made up of 31 items raised on a five-point Likert scale. The population was constituted 

by 80 students of the professional career of administration of the National University Micaela Bastidas of Apurímac. 

In addition, the questionnaire instrument was validated by the judgment of 4 experts, and the reliability obtained was 

0.934 according to Cronbach's Alpha. 

In this sense, the information was processed where it was obtained through descriptive statistics and the results; that 

were represented in tables and figures; in a way that allowed us to develop a set of conclusions and recommendations. 

The results allowed us to describe that 77.5% representing 62 administration students have a high level of 

entrepreneurial intention, while 21.3% representing 17 administration students are at a medium level, finally, 1.3% 

representing 1 student are at a low level. Considering these results, it was concluded that the vast majority of students 

demonstrate that they have an entrepreneurial intention, which constitutes the attitude towards behavior, social norms 

and perceived control. Therefore, entrepreneurial intention is important in UNAMBA administration students. 
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INTRODUCTION 

The present research entitled: Entrepreneurial intention in the students of the professional school of administration 

UNAMBA, 2019, is a topic of great importance that every entrepreneur initiates, matures and executes his ideas in 

actions through a future time, seeks to promote new opportunities For the development of a sustained entrepreneurship 

in young people inside and outside the universities, in the same way it contributes to regional and national 

development, in this sense, Lozano (2014) affirms that “the process of configuration of the intention to undertake is 

determined by numerous influencing factors such as the entrepreneur's own personality, social support, economic 

system, culture and values ”(p. 37). These factors that influence the intentions of university students are the attitude 

towards behavior, social norms and perceived control, since this has a dependency between each of them. 

 

On the other hand, we can also say that the entrepreneurial intention is a necessary process since before carrying out 

an action, the competencies and resources to start a business have to be analyzed, and then concretize it at some future 
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time, in that sense , the potential can be reflected in an economic environment of a region or country. 

Londoño (2015) affirms that “the entrepreneurial intention is a mental state that people have in favor of opting for the 

creation of a new company or the creation of value within existing organizations” (p.107). Thus, within the field of 

research of the administration of entrepreneurships of the university, which has not yet been able to explore, develop 

and generate research related to the entrepreneurial intention for which it is a weakness at the international, national 

and local level, because this The purpose of the process is to strengthen, develop skills and abilities that increase 

professional skills in the student before entering the labor market. At this stage of professional training, students must 

have the autonomy to promote, generate and start a company or business. 

 

The university educational system is a determining space in the development of entrepreneurial intention, therefore, 

it must promote and strengthen the competencies of entrepreneurial intention, In the same way: Duran & Arias (2015), 

define entrepreneurial intention as a planned behavior, oriented to the creation of a new company, where business 

opportunities are identified and risks are assumed with the idea of generating profits. That said, it is possible to believe 

that those individuals with the intention to undertake have a high chance of materializing said thought. (p. 323), 

especially in a current crisis situation in the workplace, in this sense the proposal to generate self-employment is an 

urgent measure for the creation of new companies and businesses considering a solution mechanism to economic 

difficulties from the country. 

 

For the present research, a review was carried out on topics related to entrepreneurial intention in university students, 

using a descriptive methodology and continuing to develop as the results. 

 

Theory of the entrepreneurial event  

There According to Shapero (cited in Chambi, 2017), (Chambi Condori, 2017) affirms that this model was the 

first to propose a model of entrepreneurial intention on the study of entrepreneurial behavior, and is often called 

the “entrepreneur event” model. According to this model, personal choice to start a new business depends on 

three sets of elements: the perception of desirability, the perception of viability, and the propensity to act on new 

opportunities. The perception of desirability refers to the perception that the individual has about what the closest 

and most important people in his life will think about the possibility of establishing a company. That is, whether 

they will see it as desirable or not. In this sense 

It also includes the social norms of its environment, constituting the so-called social culture. The perception of 

viability refers to the personal ability to effectively perform an entrepreneurial behavior, that is, the self-efficacy 

perceived by the individual. (p. 28). 

 
Ajzen Planned Action Theory 

According to (Ajzen, 2001) (cited by Ruiz, García & Delgado, 2014) maintains that entrepreneurial intention depends on 

the influence of three variables: attitude towards behavior, social or subjective norms and perceived behavioral control. 

Attitude is a function of beliefs about behavior and of evaluating the consequences of engaging in the behavior. The social 

or subjective norm refers to the perceived social pressure to carry out the behavior or not, and is estimated from two 

components: beliefs about how significant other people think that the individual should behave (normative beliefs), and 

the motivation to accommodate the beliefs of these significant others. Finally, perceived behavioral control refers to the 

degree to which the person perceives a greater or lesser difficulty in executing the behavior. 

 

It also affirms that the intention depends on the attitude, the subjective norm and the control over the behavior that is 

perceived by the individual. The attitude is composed of the belief and perception in relation to their personal convenience 

to execute a certain action, which in turn is related to the expectation about the impact that the results of their behavior 

have on the individual. Ajzen (cited in Maluk, 2014 pg. 5) 

 

Thus, how we have been able to analyze both theories of intention that offer us a coherent and broad theoretical framework 

that allows us to explain how the factors affect the attitudes, intentions and behaviors of the person. Likewise (Krueger et 

al., 2000). Consequently, and according to empirical research, each element of the TCP significantly affects 

entrepreneurial intention. In this sense, Barredo (2012) details that: Once the study of entrepreneurial intentions is 

justified, the question becomes: What determines these intentions? In general, it is assumed that both certain personal and 
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situational factors are involved in the formation of intentions towards self-employment. Personal history as experience, 

personal characteristics such as values, attitudes, motivations, personality traits, etc., and personal skills can predispose 

individuals towards entrepreneurial intentions. Likewise, the social context such as social support, subjective norms, 

perception of opportunities and resources, etc. " (p. 142). 

 

The Theory of Planned Action was validated, studied, and analyzed by many researchers within the enterprise, as well 

as: (Krueger et al., 2000; Armitage & Conner, 2001; Veciana et al., 2005; Liñán & Chen, 2006; Souitaris et al., 2007; Wu 

and Wu, 2008; Jaén, 2010; Finisterra do Paço et al., 2011). Where this model was used by different researchers, and to 

know the intentions of students at different levels of university education, countries and academic degrees. The empirical 

knowledge acquired in these investigations guarantees the validity of this theory to better understand the entrepreneurial 

intention in individuals. 

 

Figure 1 

Entrepreneurial intention model 

 

 
 

 
Source: Own elaboration based on Ajzen (cited in Fonseca, 2015). Study of the entrepreneurial intention in Portugal from the 

perspective of values and gender. (p. 27) 

ENTREPRENEURI

AL INTENTION 

Attitude towards Behavior 

Initiative, New challenges, Create 

employment, Optimism, Teamwork, 
Persevering, Creativity and innovation, 

Having your own income, Taking 

risks, Independence, Business idea, 
Alliances. 

Social Norm 

Family, Friends, Colleagues, 

Administrative procedures, 

Licenses, Economic context, 

Social context 

Perceived Behavioral Control 

Being an entrepreneur, Total control, 

Decision, Business plan, Maintain 

favorable relationships, Public relations, 

Unexpected changes, Identify potential 

resources, Satisfy needs, Result capacity, 

Business administration, Market 
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Disagree with the figure, each of the variables have a mutual relationship between each of them with their respective 

indicators, and all their indicators help us to measure the entrepreneurial intention in university students at all levels, 

for which we will define each of the variables. i) attitude towards behavior is where it refers to a feeling that can be 

for or against a person, a social fact or any human activity. As well as, Fonseca (2015) affirms that “Attitude towards 

behavior refers to the degree to which the person makes a positive or negative evaluation of a behavior” (p. 28). 

 

In that sense, it is very important that students have their mentality of being independent and that way they could 

generate at least their own self-employment or employment for other people. At the same time, personal development 

is of great relevance to achieve new goals. Also "The entrepreneurial attitude is a state of alert that detects business 

opportunities based on the variety of individual perceptions" Kirzner (1973) (cited in Espíritu, 2011, p. 68). According 

to the previous definitions, the attitude towards Behavior is one of the components that comprise the positive or 

negative assessment related to a particular behavior, where it comprises the following indicators such as: initiative, 

new challenges, creating employment, optimism, teamwork, persevering, creativity and innovation, having Own 

income, taking risks, independence, business idea, alliances, in it people have the ability to develop projects or 

businesses showing confidence and being passionate about what they want to achieve, having passion every day for 

what they do. ii) Social Norms According to (Fonseca, 2015) it is the most social component of the model since it 

reflects the influence of significant people for the subject in a decision to develop their professional career through 

self-employment” (p.29). In the same way we can appreciate that 

people who have the greatest incidence of positive influence are the family nucleus, friends, colleagues, etc. on the 

intention to undertake. On the other hand, according to (Maluk, 2014) “The social norm, defines as the perception that 

the individual has about the values, norms or beliefs of those whom he respects and considers as important and with 

the desire he has to abide by the standards” (p. 68). Also called by Ajzen social norm, it is the degree of incidence 

imposed by the social environment of the individual to undertake. It corresponds to the perceived social pressure that 

facilitates or prevents making a decision or executing a certain action. It is the degree of approval or disapproval 

perceived in the people around the individual towards the decision of the latter to create a company or not. Shapero & 

Sokol, 1982, (cited in Rodríguez and Prieto, 2009, p. 

75). Social norms measure the social pressure which is perceived by a person in order to carry out or not an 

entrepreneurial action, these in turn measure the opinions of different people in their environment (Family, Friends, 

Colleagues, Administrative procedures, Licenses, Economic Context, Social Context.) With respect to being an 

entrepreneur and the importance of each of these opinions for the young person, which become social references for 

them. iii) Perceived behavioral control. According to Torres & Blasco (2019) who “refers to the perception that the 

participants have in relation to their ability to carry out a certain behavior; in the case of this study, reference is made 

to their ability to create and manage a new company”. 

 

According to Rodríguez Batalla (2015) “Control over perceived behavior exerts a significant influence, among others, 

on the selection of activities, the perception for an action and the effort invested during its performance” (p. 118). 

 

Then Ajzen (cited by Tarapuez, 2015) details “beliefs are the fundamental aspect that determines the attitudes, 

intentions and behaviors of a person. In this way, people acquire some positive attitudes towards certain behaviors that 

are considered to have desirable consequences and vice versa” (p. 125). 

Therefore, we can say that the perceived behavioral controls come to be the beliefs that people have about their own 

abilities and thus effectively carry out the specific actions and tasks involved in the creation and development of a 

new company, the belief Perceived acts as one of the key aspects in human competencies and these determine to a 

great extent the choice of activities, thought patterns and associated responses and has the following indicators: Being 

an entrepreneur, Total control, Decision, Business plan, Maintaining relationships favorable, Public relations, 

Unexpected changes, Identify potential resources, Satisfy needs, Result capacity, Business administration, Market 
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segmentation, where all these indicators help us to measure behavioral control. 
METHODOLOGY 
This study was carried out in university students of the eighth and ninth cycle of the administration faculty of the Micaela 

Bastidas National University of Apurímac. For which, the type of research that was used in this work corresponds to a basic 

research because it does not have immediate applicative purposes and only seeks to broaden and deepen the knowledge about 

the research, it is descriptive level, because our research objective It is only to describe the entrepreneurial intention in  

university students, it is of non-experimental design, because the variable was not manipulated. The population or universe of 

study was taken from 483 students, and 80 were considered as a sample. The sampling technique used in this research is non -

probabilistic convenience sampling. 

 

In the same way, results were obtained from the variable: entrepreneurial intention, its dimensions such as: attitude towards 

behavior, social norms and the perceived control that 

carried out in university students of the last shekels since they have the basic knowledge and experience in entrepreneurship 

issues. 

 

RESULTS 

The results obtained in this research involved students of both genders (male and female) and of different ages and origins 

from our region, where 60% are male and 40% are female, in the same way the vast majority are students. They are 

between 19-21 years of age, and are from the province of Abancay. 

 

The results obtained through the variable we have 77.5% of students who are at a high level in entrepreneurial intention, 

as shown in the following table. 

 

 

Table 1 

Analysis of the results of the Entrepreneurial Intention variable 

 Frequency Percentage 
Valid 

percentage 

Accumulated 

percentage 

Valid 

Low 1 1.3 1.3 1.3 

Average 17 21.3 21.3 22.5 

High 62 77.5 77.5 100.0 

Total 80 100.0 100.0  

Note. The results were obtained through SPSS processing. 

then we have the first dimension which is Attitude towards Behavior in university students of the administration faculty 

of the Micaela Bastidas National University of Apurímac, as can be seen in the following table. 

 

Table 2 

 Analysis of the results of the Attitude towards behavior dimension 

 Frequency Percentage 
Valid 

percentage 

Accumulated 

percentage 

Valid 

Low 1 1.3 1.3 1.3 

Average 10 12.5 12.5 13.8 

High 69 86.3 86.3 100.0 

Total 80 100.0 100.0  

Note. The results were obtained through SPSS processing. 

Where it can be seen that 86.3% of the students have an attitude towards behavior with an entrepreneurial intention and 

http://ijetrm.com/


  Vol-05 Issue 11, November - 2021                                                                     ISSN: 2456-9348 

                                                                                                                          Impact Factor: 5.004 

 

   

International Journal of Engineering Technology Research & Management 
 

IJETRM (http://ijetrm.com/)   [34]   

are at a high level. 

Next, we have the next dimension of Social Norms, where this dimension is also the most influential within the 

entrepreneurial intention, the following results were obtained: 

 

Table 3 

Analysis of the results of the Subjective Norms dimension 

 Frequency Percentage 
Valid 

percentage 

Accumulated 

percentage 

Valid 

Low 3 3.8 3.8 3.8 

Average 45 56.3 56.3 60.0 

High 32 40.0 40.0 100.0 

Total 80 100.0 100.0  

Note. The results were obtained through SPSS processing. 

It is observed that 56.3% of the students know about the social norms in the entrepreneurial intention and it is at a high 

level, this indicates that they are entrepreneurs. 

Finally, we have the dimension of perceived control as well-known as shown in the table. 

 

Table 4 

Analysis of the results of the Perceived Control dimension 

 Frequency Percentage 
Valid 

percentage 

Accumulated 

percentage 

Valid 

Low 2 2.5 2.5 2.5 

Average 27 33.8 33.8 36.3 

High 51 63.8 63.8 100.0 

Total 80 100.0 100.0  

Note. The results were obtained through SPSS processing. 

 

According to the table we can see that 77.5% of the students are at a high level in their dimension of perceived control. 

 

DISCUSSION 
Having the results is contrasted with the antecedents and the theoretical bases that support the investigation. The objective of this 

research was to describe the entrepreneurial intention in students of the eighth and ninth semester of the Professional School of 

Administration, UNAMBA, 2019. In this sense, it was possible to corroborate that the 77.5% representing 62 administration students 

is found with a high level of entrepreneurial intention, while 21.3% representing 17 administration students are at a medium level, 

and finally, 1.3% representing 1 student are at a low level. Thus differing with the research, Chávez and Suárez (2016) could also 

find that students have an average level of 68.8% in entrepreneurial intention, it also coincides with Ortiz's research (2015, taking 

into account as a result that the entrepreneurial attitude in students reflects An intermediate and favorable result in the students of the 

José María Arguedas National University have intermediate and favorable attitudes to be able to start in the short, medium and long 

term with an enterprise, however. In the same way, the entrepreneurial intention was known in its dimension attitude towards 

behavior in the students of the Professional School of Administration, UNAMBA, where it was possible to corroborate that 86.3% of 

the administration students are at a high level, which represents 69 students who have entrepreneurial intention in their dimension 

attitude towards This considering these results, the majority of students demonstrate n who has an attitude towards behavior, such as: 

initiative, new challenges, creating employment, optimism, teamwork, perseverance, creativity and innovation, having their own 

income, taking risks, independence, business idea and alliances. In this sense, it coincides in a certain way with Chávez and Suárez 

(2016), who could reach the conclusion that 66.9% students have an attitude towards entrepreneurship behavior. So much so that 

Ajzen (1991) states that “the attitude towards a certain behavior refers to the degree to which a person has a favorable or unfavorable 

evaluation or assessment of the behavior in question” (p. 188). In addition, along the same lines, the entrepreneurial intention was 

http://ijetrm.com/
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described in its social norms dimension in the students of the Professional School of Administration, UNAMBA, where 56.3% 

representing 54 administration students have an average level of entrepreneurial intention in their social norms dimension, while the 

40% representing 32 administration students are at a high level. This taking into account factors such as: family, friends, colleagues, 

administrative procedures, licenses, economic context and social context. Furthermore, Maluk (2014) points out that “The subjective 

norm or perceived social norm, is defined as the perception that the individual has about the values, norms or beliefs of those whom 

he respects and considers as important and with the desire he has for abide by the rules ”(p. 68). 

In addition, the entrepreneurial intention was identified in its dimension Control perceived in the students of the Professional School 

of Administration, UNAMBA where it was found that the 63.8% representing 51 administration students is at a high level in the 

entrepreneurial intention in their perceived control dimension, while 33.8% representing 27 administration students are at an 

intermediate level. This taking into consideration components such as: being an entrepreneur, total control, decision, maintaining 

favorable relationships, public relations, unexpected changes, identifying potential resources, meeting needs, capacity for results, 

business management and market segmentation. In such a way, that Barredo (2012), contrasts that the motivation to create one's own 

company reveals differences based on sex, so that women give greater importance to their own and other people's motives to achieve 

personal success, obtain pleasure and gratification playful, have news and changes in life, have greater independence, avoid routine 

work, achieve a feeling of personal fulfillment, and have freedom at work and job security. 

 

CONCLUSION 

In addition, the entrepreneurial intention was identified in its dimension Control perceived in the students of the Professional 

School of Administration, UNAMBA where it was found that the 63.8% representing 51 administration students is at a high 

level in the entrepreneurial intention in their perceived control dimension, while 33.8% representing 27 administration students 

are at an intermediate level. This taking into consideration components such as: being an entrepreneur, total control, decision, 

maintaining favorable relationships, public relations, unexpected changes, identifying potential resources, meeting needs, 

capacity for results, business management and market segmentation. In such a way, that Barredo (2012), contrasts that the 

motivation to create one's own company reveals differences based on sex, so that women give greater importance to their own 

and other people's motives to achieve personal success, obtain pleasure and gratification playful, have news and changes in 

life, have greater independence, avoid routine work, achieve a feeling of personal fulfillment, and have freedom at work and 

job security. 
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